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Morinaga Runs O2O2O Promotion Utilizing Tapit NFC and QR
Encouraging Return Visits by giving out a New Type of Loyalty Card

Aquabit Spirals Inc. (Headquarters: Shinagawa-ku, Tokyo, President and CEO: 
Tomohiro Hagiwara), expanding "Tapit" NFC marketing platform across Japan,  
and Event Rangers Co., Ltd. (Headquarters: Minato-ku, Tokyo, President: 
Hiroshi Matsumiya), an event planning and management company, provided 
new O2O2O (offline-to-online-to-offline) methods to carry out an over-the-
counter campaign this summer for Morinaga Co., Ltd. (President: Toru Arai, 
Headquarters: Minato-ku, Tokyo) using the Tapit system.

During the campaign, started August 3rd, Morinaga is giving out special loyalty 
cards printed with QR codes to consumers in their antenna shop “Morinaga 
Candy Shop” at Diver City Tokyo Plaza located in Odaiba bay area.  With this 
card, a smartphone reads the QR code to open campaign pages, receive one of 
five stamps, and enable watching a unique special edition movie of the 
Morinaga brand.

When all five stamps are completed, a campaign coupon is received which can 
be used in the Morinaga Candy Shop.  The movie and stamp are but only one 
type per day, so a total of five days access is required to complete the series.

Morinaga will distribute 20,000 cards during the campaign period.  Planning is 
in cooperation by Aquabit Spirals and Event Rangers.  Creatives are headed by 
Event Rangers, while system building, provision, and operation are headed by 
Aquabit Spirals.
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“Genrally, for cards, one stamp is given at each visit; however, it’s not easy to 
visit Odaiba many times during summer vacation.  In this campaign, customers 
receive stamps from a card already in-hand without even visiting!  Kyorochan, a 
mascot of Morinaga chocolate and the stamp character, need only be collected 5 
days during summer vacation to receive a coupon and come meet Odaiba 
Kyorochan again.  It increases customers’s engagement gradually with lasting 
communication.  An offline card opens online content, and online content 
encourages return to an offline store.  This is a new style of marketing, 'O2O2O 
(Offline to Online to Offline)'.”, says Tomohiro Hagiwara, CEO of Aquabit 
Spirals.

NFC Deployed in the Shop

'Tapit Contact Plates” embedded NFC tags and QR codes, which open movie 
content in smartphones via simply tapping without installing specific apps, are 
deployed in the store during the campaign.  This in-store experience becomes  
the beginning of continual engagement after customers return home.

Data Mining

With Tapit and Aquabit Spirals servers, all campaign period access stats are 
recorded; not only overall access numbers (actions), but time statistics per 
user, stamp acquisitions, completion rates, and drop rates can be aggregated 
and used for mining.  These can later be utilized for marketing analysis based 
on a consumer’s action history in the  real offline world.

"This campaign requires visiting only twice; to receive a card and redeem the 
coupon.  However, it can be said that customers who read the card five times to 
completion, and come to the store again, are considered highly loyal to the 
brand.  It also contains experimental elements for sustained engagement in-store 
and out without having to visit, and how much leads to re-visiting.  Effective 
measurement and setting KPIs are particularly important.", says Tomohiro 
Hagiwara.
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"During summer vacation, many come to visit ‘Morinaga Candy Shop Odaiba' 
from throughout Japan, including the country side.  Kyorochan is popular over 
a wide age range, from small children to senior citizens.  The Odaiba store is 
not just an antenna shop, but an enjoyable place, sometimes having stage actor 
performances, and pleasurable to choose candy.  We are organizing this 
promotion to take the pleasant experience and atmosphere back to customer’s 
home.", says Hiroshi Matsumiya, president of Event Rangers.

"This is a great retail initiative by Aquabit and Morinaga.  Aquabit's NFC and 
QR Offline-to-Online-to-Offline retail product not only gives retailers of all sizes 
an opportunity to engage the consumer more whilst they are in-store, but also to 
help encourage them to keep coming back.", says Jamie Conyngham, CEO and 
co-founder of Tapit.

Aquabit Spirals is building and promoting an O2O2O marketing platform by 
transforming living space into an offline entrance to the Interent, 'living space-
>Internet->over-the-counter', which provide new experiences and value for 
'Connected Life’ supported by smartphones.

Moreover
※ Tapit is a trademark of Tapit Media Pty. Ltd. 
※ Other company names and product service names mentioned in this press 
release are registered trademarks or trademarks of their respective owners.
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Loyalty Card Tapit Contact Plate

Morinaga Candy Shop at Diver City Tokyo Plaza



Aquabit Spirals Inc.
Company Name: Aquabit Spirals Inc.
Headquarters: 1-2-36-104 Higashi-Gotanda, Shinagawa-ku, Tokyo 108-0074
Established:  March 31, 2009
President & CEO: Tomohiro Hagiwara
URL:  http://spirals.co.jp

Event Rangers Co., Ltd.
Company Name: Event Rangers Co., Ltd.
Headquarters:  Pacific City Shiba 7F, 2-29-10 Shiba, Minato-ku, Tokyo 
105-0014
Established:  March 1997
President:  Hiroshi Matsumiya
URL:  http://event-rangers.jp

Contact for Morinaga Candy Shop
Morinaga & Co. Ltd., Corporate Communications Dept.: Fujita, Morisaki, 
Yamazaki, Li
TEL.: +81-3-3456-0117  FAX: +81-3-3769-6129
Email: koho@morinaga.co.jp

Contact information for this news
Aquabit Spirals Representatives: Tomohiro Hagiwara, George Yayama, Matthew 
Dumas
TEL.: +81-3-6450-3758  FAX: +81-3-6450-3759
Email: tapit@spirals.co.jp
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